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Reach more
than 500,000

People every
month

TrulyAus & AusBiz come together
in Rex’s inflight magazine, and
are supported by eDMs to 325,000
subscribers, business and travel
websites and social media.

TrulyAus is dedicated to sharing stories
about Australian destinations, events,
Aussie-made products and people.

AusBiz. focuses on Australian industries
including agriculture, mining, business,
technology, finance, charity, education,
science and health and wellbeing.

More than 1 million people travel on Rex
every year. That’s a captive audience of
more than 83,000 people per month,

or 166,000 per issue. Plus we reach
another 40,000 each month via hotels
and three Rex lounges.

TrulyAus for Rex newsletters reach
more than 325,000 per month.

Via the print magazine, newsletters,
websites and social media, we reach
more than 500,000 people every month.

rex.trulyaus.com
ausbhizmedia.com
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Reach more
than 500,000
people a month

325,000 Reach
subscribers 123,000
to TrulyAus for people through
Rex eDMs our magazine

every month

10000 10,000 +
interactions s

online per followers on
% month m y A“S Linkedin

Reach 500k+ Aussies a month

1,500+ 35,500
entries for followers on
giveaways /S ey Instagram &

on TrulyAus

‘ Facebook

8.800 : ’ Average
; . followers on | eDM open
o ey - Truly Aussie rate of 35%

Made Insta

re’x . TmlyA“S AusBiZ ‘ For more info contact: Michelle Hespe
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Who flies on Rex airlines?

Rex passengers are business professionals and leisure travellers from across Australia —

many from regional Australia. Passengers are working in mining, agriculture, SMEs and in

various government sectors. Rex passengers generally have income profiles well above

the national average. They often fly nationally and internationally, and spend more than
the average person on their lifestyle, homes, land and businesses.

REACH MORE THAN 500,000 PEOPLE EVERY MONTH

. rex.

‘EQ%
000

-
45% 55%

LEISURE BUSINESS
RECOMMEND REX TO
PEOPLE THEY KNOW ‘ I

$180,000 N

THE AVERAGE INCOME OF OUR PASSENGERS
IS AROUND $180,000 A YEAR. MORE THAN
20% OF OUR PASSENGERS EARN OVER $220,000

IS THE AVERAGE AGE
OF OUR PASSENGERS

‘ For more info contact: Michelle Hespe
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TrulyAus

OUR HEART I5 IN THE COUNTRY

Ma,éu helv hre TNy

WENTWORTH & MILDURA ARE CALLING

What kind of stories appear
in TrulyAus and AusBiz?

Travel articles
Articles that inspire people to explore Australia,
filled with great things to do and see.

Lol Stories on our First Nations people

ART N THE SPOTLIGHT TrulyAus supports Indigenous Australia, covering
Moruys's Basil Sellors Art Prize . .
art and culture, business and education.

Events & Entertainment
Top events from all over Australia and a wrap-up
entertainment in all its many forms.

Food, beverages, hotels and resorts
The latest food, beverage and accommodation
offerings around the country.

Australian companies and products
Some of the best new Australian-made products
and companies making a difference.

Philanthropy & Charity
Charities and not-for-profits that benefit
Australian people and our precious planet.

Agribusiness & Farming
Agribusiness stories that reveal insights into the
many industries that keep the country ticking.

Business, Finance & Tech
Stories and interviews with people in business,
finance and technology.

Mining & Resources

Important stories from the resources sector,
revolving around issues, people & innovations.
Education

Innovation in education, students and institutions
doing something out of the ordinary, and news
and views from some of the country’s top minds.
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Reach more

Where our passengers are flying than ,500,ooo
° 3 . PeO
while reading TrulyAus and AusBiz momit Y

Mornington Istond {euwna)

Cairns

Townsville

Birdsville e Roma
Carnarvon Quilpie ol
Monkey Mia StGeorge

Cocber Pedy

Brisbane

Coffs Harbour

Perth

Port Lincoln
Esperance

Albany

=~ Regional Routes
~— Operated in partnership with @?‘M"m“m“'d
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TrulyAus
DIGITAL MARKETING

We target a highly engaged audience via rex.trulyaus.com, social media and TrulyAus for Rex eDMs.

We reach 45,500+ followers across Facebook, Insta and Linkedin, our geo-targetted eDMs reach 325,000
subscribers (with an open rate of more than 35%) and we have 30,000+ interactions per month on rex.
trulyaus.com. We specialise in creating meaningful, vibrant digital content, allowing businesses, brands

and tourism bodies to land in the inboxes of our business and leisure travellers, nationwide.

Truldy \us VOME  DESTMATONS = WTLSERESTAGINTS - XSRENCES  WOGOMUSAS  EYOTEERws Q)

Giveaways

325,000 30,000+

subscribers interactions

to monthly newsletters online per month

35% 35,500

open rate followers

for TrulyAus newsletters on Linkedin and Insta

33,000 40,000

passengers travellers

on Rex airlines every month in Rex lounges & hotels per month

Digital packages can be customised to maximise value for money and reach your target audience.
Choose a mix of print, online, newsletter inclusions and social media.

To discuss rates and possible inclusions in a package, please get in touch.
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‘TrulyAus

DIGITAL CONTENT DEAL: $2.500+GST

REACH
399,000
READERS
Online, across

newsletters and
social media

$2.500
A story online,
a story in our eDMs to
325,000 people, and
areel + post

Get in front of 399,000 people

We can help spread the word about your company
or brand. For as little as $2,500 + GST we’'ll craft
a story online at rex.trulyaus.com (30k visitors

a month), share it in Rex newsletters to 325,000
subscribers, and create an awesome Insta reel.
We'll also share a post on Linkedin, reaching
another 9,000+ followers.
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5 awesome hikes in South Australia
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EXAMPLE OF A STORY ONLINE

EXAMPLE NEWSLETTERS

Rex continues to service over 50 destinations across Australia, providing
essential air transportation for remote and rural communities. For some travel
inspiration, check out our stories below, covering unique experiences in our
cities and regional Australia, must-see events, top dining spots and more

Griffith: where Italian
produce reigns

With fantastic wines and some of the
best pizza, pasta and salami in the
country, Griffith is a city where
Italophiles rejoice. If you're heading
out that way, pack your stretchy pants
and a spare cooler bag.

Read more

re

Truly

Rex continues to service over 50 destinations across Australia, providing
essential air transportation for remote and rural communities. For some travel
inspiration, check out our stories below, covering unique experiences in our
cities and regional Australia, must-see events, top dining spots and more

Book your f >

The best distilleries in
New South Wales
Discover the best cellar doors, spirit
making workshops and behind-the-
scenes tours at these distilleries from

all around the state. You may even
find your new favourite drink!

Read more

Package options Story online Newsletter Social reel and post
GOLD $2,500 for 6 months Hero story One reel and a post
SILVER $1,750 for 3 months Standard story One reel
BRONZE $1,000 for 2 months Not included One post

ye ><. TrulyAus AusBiz
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NEWSLETTER

AusBiz

AusBiz. is a highly engaging business magazine targeted at Rex passengers.

From mining and agribusiness, to philanthropy, small business, infrastructure, property and
technology, the magazine and website bring together news, stories, reports and investigative
features that inspire and inform our passengers. All content is then shared across newsletters

to 325,000+ subscribers, social media including Facebook, Insta and Linkedin, and online.

AusBiz

HUMBLE BEE IS MAKING THE WORLD &
BETTER PLACE. ONE BEE AT A TINE

e L b o ey

The home of real Austrafian business stories.

BEYOND BLUE & Z0ETIS COMBAT  APRONS OVER SUNTS: INSIDE
MENTAL HEALTH IN REGIONAL OZHARVEST'S MISSION TO SERVE
AUSTRALIA THOSE I KEED

VB

10 POME, AN AUSSIE-HADE
DEODGRANT BSRUPTER

4 NaPungi part of the gring scememart

EXMADING AT HUTCHINS - &
COMMUNITY FOR LIFE
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6.500
subscribers
to our newsletters

38%

open rate

for newsletters

10,000

visitors to

AusBizMedia a month

9,000

followers on
FB, Insta & LinkedIn

33,000

pasSengers

on Rex airlines a month
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li*ulvAus

OUR HEART IS IN THE COUNTRY

AusBiz.

CREATING 5 TORIES
THAT MATTER

Collabs that
reach Mmore than
500,000 pPeople

every month

COLLABORATIONS: AUTHENTIC CONTENT
SHOWCASING REGIONS, COMPANIES & BRANDS

Word of your region, company or brand can reach more than 206,000 people
through our bi-monthly TrulyAus magazine, which is on all Rex planes as well as
in Rex lounges in Sydney, Melbourne and Adelaide. We also reach more than
30,000 people online at Rex.TrulyAus.com and AusBizMedia.com, and 325,000+
subscribers through our social channels and newsletters.

We pride ourselves on producing highly creative media collaborations, and on the

following pages are some recent examples. We work closely with all of our clients
to ensure that the content is authentic and has genuine cut-through.
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PRNT ARTICLES
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596,000

Rex passengers
reached: 35k+ followers
on social, 30k+ online,
325,000 in newsletters
and 206k in print.

ONLINE

Trudy iy W scteeiet + WAIARITMANTS * | DAMME  AeOWANA  TANTIAAOMOR 0,

Griffith: a slice of Italian paradise
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CASE STUDY 1: GRIFFTH

This stunning cover story collaboration included a six-page feature on
Griffith with a photoshoot by a renowned photographer. The story ran in
five newsletters and remains online at rex.trulyaus.com. It reached more

than 206,000 people in print (planes, in lounges and in select Accor hotels,
had more than 764,000 views in our newsletters, and had 4,400 reads
online. The article was supported by social media, reaching an additional
15,800 followers. Overall, our Griffith campaign reached more than
580,000 people and the client was thrilled.
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PRNT ARTICLES

Floating, kayaking and
fishing on the
Macleay Valley River

EXPLORE THE MACLEAY VALLEY COAS

A local’s guide to the sunny Macleay
Valley Coast

From rugged coastal trails to outdoor galleries, discover the best of the Macleay Valley Coast.

By PMichele Hespe  Febraary 20. 2026 Mew South Wales.

‘With mare than 100 kilometres of untamed coastline, hinterland villages where time moves gently, and national

parks that tumble from rainforest to sea, the Macleay Valley Coast of NSW is where you come to dive into nature
and breathe in that fresh and salty coastal air.

CASE STUDY 2: MACLEAY VALLEY COAST

TrulyAus and Kempsey Council teamed up to promote The Macleay Valley
Coast, with amazing results. The destination was the front cover, and
we created a dynamic six-page spread and a full-page advertisement.
Included was a feature online at Truly Aus and we guided our readers

to the story via 35k+ followers on social media. We also distributed the
magazines in Visitor Information Centres across Australia, and
the campaign reached more than 700,000 people.

ye ><. TrulyAus AusBiz. |

AusBiz.

ADVERTS

PUT NATURE AND

OLD-FASHIONED FUN
ON YOUR TO-DO LIST

‘;m.nrf.{ ” ’n
. {/a//

**macleay ==
valley coast

macleayvalleycoast.com.au

700K +
READERS

the map.

Our Macleay Valley
Coast campaign really
put the region on

NEWSLETTERS

.

re
Sydney to

_evmm_ﬁ_La_ﬁ_

& beaches of Coffs

Coffs Harbour may be known for its
beaches and Big Banana, but it's also
home to abundant ad. beautiful
botanic gardens, a gourmet dining

scene and natural altractions.

Coffs Harbour 5209

Tastin g§ydnsy, new restaurants
and fresh offerings at icons

Explore four exciting new openings and
fresh 1o old favourites in

Alocal's guide to the sunny
Macleay. I y_Coast

Erom outdoor galleres to hiking trails
and hidden swimming spols, experience

Sydney’s award-winning dining scene.

the Macleay Valley Coast like a local

There's truly something for evaryons

with this comprahensive guide

Read more

Read more
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PRNT ARTICLES

DRIVETRAIN -

THE POWER TO
KEEP YOU
MOVING

For over 35 years,
Drivetrain has bean

powering industry with
tnustod powertrain and
engine solutions across
sorma of the world's
toughest operating
environments,
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Adelaide | Kalgsoriie | Macksy | Ml | Melourns | Newcastle | Perth

With state-of-the-art service centres, Drivetrain leads the
market In supply, service, and support as an authorised
Allison Off-Highway Service Centre.

The Power
to Keepzyou

O Drivetrain
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For your nearest Drivetrain branch, phone 1800 999 922 or visit drivetrainpower com

YOU MOVING

by Ml 0N Agricaare, Business

some of the world's toughest operating environments.

DRIVETRAIN - THE POWER TO KEEP

Drivetrain delivers trusted powertrain and engine solutions for the world's hardest operating environments.

LATEST STORIES

BLOCD SIGRATURE
CAN PREDICT RISK OF
LUNG CANCER YEARS
BEFORE DIAGHOSIE

BEYOMD BLUE &
JOETIS COHBAT
HENTAL BEALTH IN
REGIINAL AUSTRALW

READ HORE »

835.611
PEOPLE
REACHED

7,611 reads online
166,000 print audience
662,000 eDM views

NEWSLETTERS

AusBiz. =

stories

enturia welcomes future of Drivetrain has the power to keep
medern farming Australia moving

For over 35 years, Drivetrain has been powering Industry with trusted powertrain and engine solutions across

Discover why invasting in (hs aglech
sector is smarter than ever, as Canturia

Drivelrain delivers tnssted powertrain
and engine solutions for the world's

eads the charge towards reliable,
sustainable food

CASE STUDY 3:
DRIVETRAIN IN AUSBIZ

Half of TrulyAus magazine (print and
digital) is made up of business content
in AusBiz. We run stories in print, then

amplify content by distributing it online at

AusBizMedia.com, placing it in eDMs with

more than 325,000 engaged subscribers,
creating reels for 6,000 followers on

Instagram, and sharing the story on
Linkedin. Drivetrain’s campaign ran for
two full months and via these platforms
we reached more than 835,611 people.

ye ><. TrulyAus AusBiz

Read more

A team of highly skilled
technicians and engineers

[

L =

Spoltlight

Bermagooey

hardest operating anvironmants to

ensure we can all kaep moving,

‘ For more info contact: Michelle Hespe
E: publisher@trulyaus.com M: 0425 325 202

Meet the woman producing single-estate honey
Sue Roseman. the woman behind Becmagooey, brings together pasture,
bushland and ocean in every jar of 100 percent natural and cold-pressed honey,

Each harvest reflects the landscape and season It came from, giving 1

Its character similar lo 8 wine vintage

Media Kit
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GET INVOLVED ... RATES, PACKAGES & DEADLINES

We offer coverage across a mix of print and websites, social media and geo-targeted newsletters,
so talk to us about your budget and we can make it work. Here are some basic guidelines,
however we work with clients by tailoring content and its distribution to suit their needs.

Size 1 Issue 3 issues 6 issues Ad production
Double-page spread | $7,000 (per issue) $6,000 $5,000 $200
Full page $4,500 (per issue) $3,000 $2,500 $200
Half page $2,500 (per issue) $1,800 $1,500 $200
Quarter page $1,000 (per issue) $200 $800 $100
Front cover POA N/A N/A N/A
Inside front cover $5,000 (per issue) $4,000 $3,500 $450
Inside back cover $5,000 (per issue) $4,500 $3,500 $450
Outside back cover $8,000 (per issue) $7,000 $6,000 $450

Digital

Online story or ad

2 months

$1,200 + GST

3 months

$1,500 + GST

6 months

$2,000 + GST

Ad creation

$100

Newsletter features

325,000 subscribers

Hero story

$2,000 + GST

Advert or standard

$1,250 + GST $100

Ad creation

2026/2027 Deadline Dates

Issue date Booking deadline Magazines on board
Sept/Oct 2026 Aug 27, 2026 Sept 10, 2026
Nov/Dec 2026 Oct 27, 2026 Nov 10, 2026
Jan/Feb 2027 Dec 21, 2026 Jan 10, 2027
March/April 2027 Feb 25, 2027 March 10, 2027
May/June 2027 April 27, 2027 May 10, 2027
July/Aug 2027 June 25, 2027 July 10, 2027

ye ><. TrulyAus AusBiz |
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MOVING FORWARD ... DIMENSIONS & SPECIFICATIONS

For your print content, here’s what we need from you. Or feel free to reach out and our tech-
savvy and highly creative team can put your content together for you. We can also add QR codes
to advertisements so that views are trackable. We look forward to working with you, and putting
your brand, company or destination in front of Australians nationwide.

Full bleed width 220mm

Format Guide
Publication size:  273mm x 210mm Trim width 210mm
Bleed: 5mm all around

Type area: 250mm x 180mm
Note: We recommend all copy used
in your advertisement sits within these
dimensions to allow for best readability
and avoid being lost in the gutters of
the magazine.

Trim height 273mm

File type: High resolution, print-ready PDF
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Resolution: 300dpi minimum at 100% size

Colour: CMYK only — RGB and Pantone colours will
be converted in-house to CMYK and may
cause unexpected colour variations.

Printer marks: Trim marks ON

Send ads to: publisher@trulyaus.com

Supply: Artwork can be sent via email to:
publisher@trulyaus.com
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