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Reach more than 500k people every month



TrulyAus & AusBiz come together 
in Rex’s inflight magazine, and 

are supported by eDMs to 325,000 
subscribers, business and travel 

websites and social media. 

TrulyAus is dedicated to sharing stories 
about Australian destinations, events, 
Aussie-made products and people. 

AusBiz. focuses on Australian industries 
including agriculture, mining, business, 
technology, finance, charity, education, 
science and health and wellbeing. 

More than 1 million people travel on Rex 
every year.  That’s a captive audience of 
more than 83,000 people per month,  
or 166,000 per issue. Plus we reach 
another 40,000 each month via hotels 
and three Rex lounges. 

TrulyAus for Rex newsletters reach  
more than 325,000 per month.

Via the print magazine, newsletters, 
websites and social media, we reach 
more than 500,00o people every month. 

 
rex.trulyaus.com  
ausbizmedia.com

Reach more than 500,000 people every 
month
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325,000 
subscribers  

to TrulyAus for 
Rex eDMs

40,000+ 
interactions 
online per 

month

Reach 
123,000 

people through 
our magazine
every month 

10,000 +  
followers on 

Linkedin

35,500 
followers on 
Instagram & 

Facebook 

 Average  
eDM open  
rate of 35%  

8,800 
followers on 
Truly Aussie
Made Insta

1,500+ 
entries for 
giveaways  

on TrulyAus

Reach more 
than 500,000 

people a month

Reach 500k+ Aussies a month
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REACH MORE THAN 500,000 PEOPLE EVERY MONTH

$1 80,000
THE AVERAGE INCOME OF OUR PASSENGERS  

IS AROUND $180,000 A YEAR. MORE THAN  
20% OF OUR PASSENGERS EARN OVER $220,000

45%
FEMALE

55%
MALE

45%
LEISURE  

55%
BUSINESS  

85%
RECOMMEND REX TO 
PEOPLE THEY KNOW

35-55
IS THE AVERAGE AGE  
OF OUR PASSENGERS

Who flies on Rex airlines? 
Rex passengers are business professionals and leisure travellers from across Australia – 
many from regional Australia. Passengers are working in mining, agriculture, SMEs and in 
various government sectors. Rex passengers generally have income profiles well above 
the national average. They often fly nationally and internationally, and spend more than 

the average person on their lifestyle, homes, land and businesses.
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What kind of stories appear  
in TrulyAus and AusBiz?  

Travel articles
Articles that inspire people to explore Australia, 
filled with great things to do and see.

Stories on our First Nations people 
TrulyAus supports Indigenous Australia, covering  
art and culture, business and education.

Events & Entertainment
Top events from all over Australia and a wrap-up 
entertainment in all its many forms.

Food, beverages, hotels and resorts
The latest food, beverage and accommodation 
offerings around the country.

Australian companies and products
Some of the best new Australian-made products 
and companies making a difference.

Philanthropy & Charity
Charities and not-for-profits that benefit 
Australian people and our precious planet.

Agribusiness & Farming
Agribusiness stories that reveal insights into the 
many industries that keep the country ticking.

Business, Finance & Tech
Stories and interviews with people in business, 
finance and technology.

Mining & Resources
Important stories from the resources sector, 
revolving around issues, people & innovations. 
Education
Innovation in education, students and institutions 
doing something out of the ordinary, and news 
and views from some of the country’s top minds.
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Where our passengers are flying  
while reading TrulyAus and AusBiz 

Reach more than 500,000 people every 
month
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DIGITAL MARKETING

325,000
subscribers

to monthly newsletters

35%
open rate

for TrulyAus newsletters

We target a highly engaged audience via rex.trulyaus.com, social media and TrulyAus for Rex eDMs.  
 

We reach 45,500+ followers across Facebook, Insta and Linkedin, our geo-targetted eDMs reach 325,000 
subscribers (with an open rate of more than 35%) and we have 30,000+ interactions per month on rex.
trulyaus.com. We specialise in creating meaningful, vibrant digital content, allowing businesses, brands  

and tourism bodies to land in the inboxes of our business and leisure travellers, nationwide.

30,000+
interactions 

online per month

35,500
followers 

on Linkedin and Insta

Digital packages can be customised to maximise value for money and reach your target audience. 
Choose a mix of print, online, newsletter inclusions and social media.  

 
To discuss rates and possible inclusions in a package, please get in touch.

83,000
passengers

on Rex airlines every month

INSTAGRAM

FACEBOOK

WEBSITE

40,000
travellers

in Rex lounges & hotels per month
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Package options Story online Newsletter Social reel and post

GOLD $2,500 for 6 months Hero story One reel and a post

SILVER $1,750 for 3 months Standard story One reel 

BRONZE $1,000 for 2 months Not included One post

Get in front of 399,000 people
We can help spread the word about your company 
or brand. For as little as $2,500 + GST we’ll craft 
a story online at rex.trulyaus.com (30k visitors 
a month), share it in Rex newsletters to 325,000 
subscribers, and create an awesome Insta reel.  
We’ll also share a post on Linkedin, reaching 
another 9,000+ followers.

DIGITAL CONTENT DEAL: $2,500+GST 

Rex continues to service over 50 destinations across Australia, providing

essential air transportation for remote and rural communities. For some travel

inspiration, check out our stories below, covering unique experiences in our

cities and regional Australia, must-see events, top dining spots and more.

 

Book your flight today ✈
 

Griffith: where Italian

produce reigns

With fantastic wines and some of the

best pizza, pasta and salami in the

country, Griffith is a city where

Italophiles rejoice. If you're heading

out that way, pack your stretchy pants

and a spare cooler bag.

Read more

EXAMPLE OF A STORY ONLINE

EXAMPLE NEWSLETTERS

$2,500
A story online,  

a story in our eDMs to 
325,000 people, and  

a reel + post 

REACH 
399,000 

READERS
Online, across 

newsletters and  
social media

Rex continues to service over 50 destinations across Australia, providing

essential air transportation for remote and rural communities. For some travel

inspiration, check out our stories below, covering unique experiences in our

cities and regional Australia, must-see events, top dining spots and more.

 

Book your flight today ✈
 

The best distilleries in

New South Wales

Discover the best cellar doors, spirit

making workshops and behind-the-

scenes tours at these distilleries from

all around the state. You may even

find your new favourite drink!

Read more
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AusBiz. is a highly engaging business magazine targeted at Rex passengers. 

From mining and agribusiness, to philanthropy, small business, infrastructure, property and 
technology, the magazine and website bring together news, stories, reports and investigative 
features that inspire and inform our passengers. All content is then shared across newsletters  

to 325,000+ subscribers, social media including Facebook, Insta and Linkedin, and online. 

6,500
subscribers
to our newsletters

38%
open rate
for newsletters

10,000
visitors to 

AusBizMedia a month

9,000
followers on 
FB, Insta & LinkedIn

83,000
passengers

on Rex airlines a month

WEBSITE

SOCIAL MEDIA

NEWSLETTER

PRNT ARTICLES
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COLLABORATIONS: AUTHENTIC CONTENT 
SHOWCASING REGIONS, COMPANIES & BRANDS

Word of your region, company or brand can reach more than 206,000 people 
through our bi-monthly TrulyAus magazine, which is on all Rex planes as well as 

in Rex lounges in Sydney, Melbourne and Adelaide. We also reach more than 
30,000 people online at Rex.TrulyAus.com and AusBizMedia.com, and 325,000+ 

subscribers through our social channels and newsletters.

We pride ourselves on producing highly creative media collaborations, and on the 
following pages are some recent examples. We work closely with all of our clients 

to ensure that the content is authentic and has genuine cut-through.

Collabs that reach more than 500,000 people every month
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CASE STUDY 1: GRIFFTH 
This stunning cover story collaboration included a six-page feature on 

Griffith with a photoshoot by a renowned photographer. The story ran in 
five newsletters and remains online at rex.trulyaus.com. It reached more 

than 206,000 people in print (planes, in lounges and in select Accor hotels, 
had more than 764,000 views in our newsletters, and had 4,400 reads 

online. The article was supported by social media, reaching an additional 
15,800 followers. Overall, our Griffith campaign reached more than 

580,000 people and the client was thrilled.  

596,000
Rex passengers 

reached: 35k+ followers 
on social, 30k+ online, 
325,000 in newsletters 

and 206k in print.

SOCIAL MEDIA

PRNT ARTICLES

ONLINE

COVER
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CASE STUDY 2: MACLEAY VALLEY COAST
TrulyAus and Kempsey Council teamed up to promote The Macleay Valley 

Coast, with amazing results. The destination was the front cover, and 
we created a dynamic six-page spread and a full-page advertisement. 
Included was a feature online at Truly Aus and we guided our readers 

to the story via 35k+ followers on social media. We also distributed the 
magazines in Visitor Information Centres across Australia, and  

the campaign reached more than 700,000 people.

700K + 
READERS

Our Macleay Valley  
Coast campaign really  

put the region on  
the map.  

PRNT ARTICLES ADVERTS

ONLINE

SOCIAL MEDIA

NEWSLETTERS
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CASE STUDY 3: 
DRIVETRAIN IN AUSBIZ

Half of TrulyAus magazine (print and 
digital) is made up of business content 
in AusBiz. We run stories in print, then 

amplify content by distributing it online at 
AusBizMedia.com, placing it in eDMs with 
more than 325,000 engaged subscribers, 

creating reels for 6,000 followers on 
Instagram, and sharing the story on 

Linkedin. Drivetrain’s campaign ran for 
two full months and via these platforms 
we reached more than 835,611 people.  

ONLINE

NEWSLETTERS

SOCIAL MEDIA

PRNT ARTICLES

LINKEDIN

835,611 
PEOPLE 

REACHED
7,611 reads online  

166,000 print audience 
662,000 eDM views  
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Size 1 Issue 3 issues 6 issues Ad production

Double-page spread $7,000 (per issue) $6,000 $5,000 $200

Full page $4,500 (per issue) $3,000 $2,500 $200

Half page $2,500 (per issue) $1,800 $1,500 $200

Quarter page $1,000 (per issue) $900 $800 $100

Front cover POA N/A N/A N/A

Inside front cover $5,000 (per issue) $4,000 $3,500 $450

Inside back cover $5,000 (per issue) $4,500 $3,500 $450

Outside back cover $8,000 (per issue) $7,000 $6,000 $450

Digital 2 months 3 months 6 months Ad creation

Online story or ad $1,200 + GST $1,500 + GST $2,000 + GST $100

Newsletter features Hero story Advert or standard Ad creation

325,000 subscribers $2,000 + GST $1,250 + GST $100

Issue date Booking deadline Magazines on board 

Sept/Oct 2026 Aug 27, 2026 Sept 10, 2026

Nov/Dec 2026 Oct 27, 2026 Nov 10, 2026

Jan/Feb 2027 Dec 21, 2026 Jan 10, 2027

March/April 2027 Feb 25, 2027                         March 10, 2027

May/June 2027 April 27, 2027                       May 10, 2027

July/Aug 2027 June 25, 2027                        July 10, 2027

GET INVOLVED ... RATES, PACKAGES & DEADLINES
We offer coverage across a mix of print and websites, social media and geo-targeted newsletters, 
so talk to us about your budget and we can make it work. Here are some basic guidelines, 
however we work with clients by tailoring content and its distribution to suit their needs.

2026/2027 Deadline Dates 
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Format Guide

Publication size: 	 273mm x 210mm 

Bleed: 		  5mm all around 

Type area: 	 250mm x 180mm
		�  Note: We recommend all copy used 

in your advertisement sits within these 
dimensions to allow for best readability  
and avoid being lost in the gutters of  
the magazine.

File type: 	 High resolution, print-ready PDF

Resolution: 	 300dpi minimum at 100% size

Colour: 		�  CMYK only – RGB and Pantone colours will 
be converted in-house to CMYK and may 
cause unexpected colour variations.

Printer marks:	 Trim marks ON

Send ads to:          publisher@trulyaus.com

Supply: 		�  Artwork can be sent via email to:  
publisher@trulyaus.com

Full bleed width 220mm

Full b
leed

 heig
ht 283m

m

Ad type Ad size Bleed size

Double-page spread (DPS) 273mm H x 420mm W 283mm H x 430mm W

Full page 273mm H x 210mm W 283mm H x 220mm W

Half page horizontal 123mm H x 183mm W n/a

Half page vertical 253mm H x 89.5mm W n/a

Quarter page 123mm H x 89.5mm W n/a

MOVING FORWARD ... DIMENSIONS & SPECIFICATIONS
For your print content, here’s what we need from you. Or feel free to reach out and our tech-
savvy and highly creative team can put your content together for you. We can also add QR codes 
to advertisements so that views are trackable. We look forward to working with you, and putting 
your brand, company or destination in front of Australians nationwide. 
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